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Neck-on-neck on audiological performance, 

persistent differences on connectivity  

From October 16th  to 18th 2019 we have 
attended the 64th EUHA (European 
Association of Hearing Acousticians) 
congress in Nuremberg, Germany. With 
more than 8’000 participants, 140 
exhibitors and 20 expert lectures the 
EUHA congress is among the largest in 
the world in this field.  
 

For the major hearing aid manufacturers, the focus 
this year was on form factor or category additions to 
existing platforms rather than new launches 
(Sivanto’s “Xperience” being the exception). With 
current platform cycles of 2 to 3 years, this was highly 
expected, as the current technology platforms in 
place are relatively young in age (Widex Evoke 

launched in April 2018 and being the oldest in the 
peer group). 
 
For patients, when buying a hearing aid, the 
audiological performance is the most important 
criterion. Thanks to the intensive competition, no 
producer can afford to cut back on audiological 
performance which is evidenced by the minimal 
dispersion among them. Going forward performance 
is enhanced even further with advancements in 
technology (artificial intelligence, noise cancellation, 
etc.). Connectivity and battery power are equally 
important and come in second. Additional features, 
which were heavily advertised by the companies at 
the congress, such as hands-free phone calls, call-
to-text apps, fall detection, remote control, healthy 
apps are nice features, but not decisive for the 
purchase.  

 

EUHA 2019 
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THOUGHTS FROM THE STREET 
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Three points discussed and one to keep in mind 

• OTC: The introduction of the over-the-counter (OTC) hearing aid category 

and thus the market entry of consumer electronic brands, continued to be a 

hot topic at this year’s EUHA. The FDA is required to establish a new category 

of OTC hearing devices and the according regulation for these devices has 

to be published no later than July 2020. Currently, manufacturers are on the 

sidelines and are waiting for a first regulation draft, which is expected by the 

end of 2019. What is new is that the hearing aid producers have signalled for 

the first time willingness to participate with their existing electronic consumer 

brand-partnerships under which OTC hearing aids could potentially be sold. 

This should give them the possibility to increase penetration among mild to 

moderately impaired patients, which account for 70% of the hearing loss 

population, and which currently stands at by only 15%. 

 

• Rechargeability: When talking to companies at the congress, there is a clear 

trend towards rechargeable solutions in the premium segment. Demant sells 

50% of its units with rechargeable batteries, Sonova more than 50% and GN 

85%. It is estimated that these can go up to 90% in the medium-term. This is 

underpinned by the fact that new customers are opting for rechargeable 

solutions from the beginning and existing customers are gradually switching 

from classic batteries to rechargeable ones. Hearing aids with these types of 

batteries can be sold at a price premium of 10% which has led to improved 

Average Selling Prices (ASP) and more revenues for the manufacturers. 

However, in the highly competitive hearing aid industry, it is likely that in the 

mid-term rechargeable batteries could be commoditized leading to 

normalisation of ASPs. 

 

• Connectivity: Although not optimised for hearing aids, classic Bluetooth 

today shows important advantages over low energy Bluetooth (LE). Sonova, 

relying on this standard, is the only producer who can connect directly and 

without accessory to Android and iOS phones, whereas other manufacturers 

can only connect to the latter one. The LE Bluetooth streaming protocol, for 

which Demant has opted, has been delayed again, and may now unlikely be 

implemented until 2021. In the meantime, GN has adopted the Audio 

Streaming for Hearing Aid (ASHA) protocol, which is currently only working 

with the Google Pixel 3 phones. The delay of the LE Bluetooth standard, the 

lack of popular smartphones with Android software that support the ASHA-

protocol and a necessary firmware upgrade of the hearing aid to be ASHA 

compatible could give Sonova another 18-24 months advantage in terms of 

connectivity. 

 

What was not discussed at the EUHA and could be of importance in the future:  

Biotech companies: More and more biotech companies (Akouos, Decibel, 

Sound, Rinri, Frequency, Audion) are trying to cure or counter the biological cause 

of hearing loss, instead of just treating it. Many of these companies are in the early 

stages, but a few drugs and treatments with potential are now in clinical trials. If 

these are effective, they’re going to be potentially disruptive for the hearing aid 

industry. At the EUHA the existence and rise of such Biotech companies was not 

addressed. 

Bottom line 

OTC, rechargeability and connectivity were the omnipresent themes. A topic that 

could surely gain importance at future EUHA congresses revolves around 

Biotechs. The industry will remain highly competitive with companies spending 

more and more on R&D, which will ultimately benefit patients. 

 

.  

Author 

 

Flavio Mancino, CFA 
Analyst Healthcare 
Investments 

+41 44 444 1626 
flavio.mancino@kieger.com 

 

Kieger Healthcare Team 

 

Urban Fritsche 
Head Healthcare Investments 

+41 44 444 1858 
urban.fritsche@kieger.com 

 

Dr. Maria Specogna 
Director Healthcare 
Investments 

+41 44 444 1828 
maria.specogna@kieger.com 

 

Raphael Oesch, CFA 
Director Healthcare 
Investments 

+41 44 444 1849 
raphael.oesch@kieger.com 

 

Dr. Thomas Kaufmann 

Senior Analyst Healthcare 
Investments 
+41 44 444 1857 

thomas.kaufmann@kieger.com 

 

Flavio Mancino, CFA 
Analyst Healthcare 
Investments 

+41 44 444 1626 
flavio.mancino@kieger.com 

 

Alexandra Egg, CFA 
Analyst Healthcare 
Investments 

+41 44 444 1829 
alexandra.egg@kieger.com 

Kieger AG 

+41 44 444 1844 
info@kieger.com 
www.kieger.com 

 

 

 
 
 

 
 
 

 
 
 

 
 
 

 
This document has been issued through Kieger AG and is for 
distribution only under such circumstances as may be permitted by 

applicable law. This document is for information purposes only and 
does not constitute an offer. Past performance is not a reliable 
indicator of future results. The details and opinions contained in this 

document are provided by Kieger without any guarantee or 
warranty and are for the recipient’s personal use only. All 
information and opinions contained in this document are subject to 

change without notice. This document may contain statements that 
constitute “forward looking statements”. A number of risks, 
uncertainties and other important factors could cause actual 

developments and results to differ materially from our expectations. 
Data source: Statestreet / Factset 

 


